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Logo	bbu.	Logo	creative	brief	template.	Logo	creative	brief.	Logo	build	bright	university.	How	to	write	a	creative	brief	for	logo	design.

They’re	not	current	Apollo	Enterprises’	customers.Messaging	and	toneNow	that	you	know	who	your	audience	is,	you	need	to	clearly	establish	what	messaging	you	want	to	put	in	front	of	them.	Also,	when	your	target	market	receives	that	message,	what	should	they	think,	feel,	want,	and	do?	Observe	your	environment	and	keep	track	of	what	turns	your
head	and	makes	you	feel	strong	emotions.	You’ll	also	want	to	familiarize	yourself	with	design	software	including	Photoshop,	InDesign	and	Illustrator.	Use	a	logo	template	found	online	for	a	basic	outline	that	will	give	you	an	idea	of	proportion	and	structure.	You’ll	save	yourself	a	lot	of	time	fielding	questions	down	the	line	if	you	add	this	to	your	creative
brief.Example:Stakeholders:Creative	team:	Larry	(ad	copy),	Emma	(ad	design)Marketing	team:	Hannah	(team	lead),	Caleb	(email	marketing	setup	for	campaign),	Terry	(ad	distribution)Product	team:	Zach	(Product	Manager)BudgetEstablishing	your	budget	from	the	start	will	help	you	actually	stay	in	line	financially	and	guide	your	decision-making.
Social	media,	email,	blog	posts,	and	paid	advertisements	are	just	a	few	ways	to	distribute	your	media.Example:Distribution	process:	Google	Adwords	platform	to	deploy	ads.Example	of	a	well-written	creative	briefSeeing	examples	of	what	great	creative	briefs	actually	look	like	can	help	you	formulate	your	own.	You	can	avoid	having	to	circle	back	to
questions	and	conflicts	down	the	road	by	putting	the	appropriate	information	in	your	creative	brief	up	front.Take	a	look	at	these	“must-haves”	for	every	creative	brief.	If	you	find	yourself	working	with	an	agency,	here’s	how	you	can	use	a	creative	brief	to	make	the	most	out	of	the	partnership.Use	your	creative	brief	as	a	starting	pointWhen	you	deliver
the	creative	brief	to	your	agency	contacts,	take	the	opportunity	to	discuss	your	goals	with	them	and	refine	the	creative	brief	if	necessary.	For	example,	if	you’re	creating	an	advertisement,	the	final	deliverable	would	be	the	actual	ad.	Look	for	specific	insights,	as	those	become	your	gems	of	valuable	information.	Once	the	brief	is	created,	plan	to	host
a	kickoff	meeting	to	discuss	conflicts	or	restrictions.	Some	sites	are	global	creative	platforms	that	give	access	to	find	skilled	designers	who	can	help	you	with	branding.	Following	brand	guidelines	ensures	the	tone	and	voice	of	your	messaging	matches	that	of	your	overall	brand,	and	keeps	your	messaging	consistent	across	marketing	initiatives.If	you
don’t	have	established	brand	guidelines,	work	with	the	right	team	members	to	put	together	some	information	about	the	tone	and	voice	that	this	particular	creative	work	should	follow.	Among	other	important	elements,	your	creative	brief	is	your	opportunity	to	define	the	scope,	deadlines,	and	deliverables	specific	to	the	creative	part	of	your
project.Overall,	a	creative	brief	helps	keep	everyone	on	the	same	page—reducing	feelings	of	frustration	or	confusion—while	making	sure	no	part	of	the	design	process	is	bottlenecked.What	is	a	creative	brief?A	creative	brief	serves	as	the	inspiration	and	guide	to	a	body	of	work	that	typically	involves	team	collaboration	between	designers,	copywriters,
content	marketing,	and	other	departments.	This	means	several	individuals	from	different	teams	working	together	on	the	same	desired	outcome.This	is	why	it’s	so	important	to	identify	all	important	stakeholders	upfront.	Allow	your	agency	partners	to	educate	you	on	what	will	work	and	what	won’t.Make	the	final	version	of	your	creative	brief	as	robust
as	possibleThe	more	valuable	information	you	put	it	in,	the	less	questions	will	come	your	way	later.	In	other	words,	how	will	you	communicate	your	message?	They	value	time	outdoors,	working	with	their	hands,	tools,	and	gadgets.	Make	sure	you	specify	asset	requirements	such	as	dimensions,	number	of	versions,	and	design	elements.Example:Assets
and	deliverables:	Three	different	advertisements,	each	with	a	different	tagline	and	image	(one	version	for	each	of	the	following	sizes:	250x250,	728x90,	120x600).StakeholdersCreative	work	usually	requires	cross-functional	team	collaboration.	Hopefully	developing	your	own	creative	brief	doesn’t	seem	so	daunting	after	all	and	you’re	ready	to	get
moving	on	building	your	next	one.	That	way,	you	have	time	to	revise	and	update	your	creative	brief	before	the	work	begins.Remember	this—creative	briefs	aren’t	meant	to	be	written	and	then	left	stagnant.	Whether	you’re	planning	a	marketing	campaign,	writing	a	creative	brief	for	an	advertising	agency,	or	preparing	a	creative	brief	for	your	internal
team,	these	nine	steps	will	help	you	clarify	the	key	information	your	team	needs	for	success.	Ask	for	their	input.	Are	there	ways	you	can	cut	some	costs?	How	do	you	want	your	audience	to	feel	when	they	see	your	creative	assets?Assets	and	deliverables:Asset	and	deliverable	1Asset	and	deliverable	2Asset	and	deliverable	3StakeholdersStakeholder
1Stakeholder	2Stakeholder	3Budget:What	is	your	overall	budget?	Set	up	a	dedicated	meeting	to	get	together	with	other	people	in	your	company	and	throw	around	concepts.	It	may	be	helpful	to	write	a	list	of	dos	and	don’ts	to	give	yourself	guidelines.	Not	only	is	an	effective	creative	brief	extremely	helpful	from	a	creative	standpoint—it	also	serves	as
your	one-stop-shop	for	all	of	your	project's	key	information.Read:	What	are	the	benefits	of	project	management?A	creative	brief	is	used	to	define	any	relevant	creative	requirements,	including	messaging,	audience,	and	outlining	how	success	will	be	measured.	Be	sure	you	write	down	actual	numbers	and	identify	costs	where	you	can.	Be	as	specific	as
you	can	with	dates	and	deadlines,	and	keep	in	mind	that	adjustments	may	need	to	be	made	as	the	work	progresses.Example:Timeline:Kickoff	meeting:	May	5Final	creative	brief	due:	May	10Ad	copy	due:	May	30Ad	designs	due:	June	10Ad	buy	plans	due:	June	15Ads	are	live:	July	1	-	July	31Measure	ad	success:	OngoingWrap-up:	August	15Explore
workflows	for	creative	teamsDistribution	processIdentifying	how	your	media	assets	will	actually	get	to	your	audience	is	a	part	of	your	creative	brief	that	can’t	be	skipped.	The	logo	is	a	required	piece	in	your	company’s	visual	identity	and	should	be	consistent	across	all	channels;	make	sure	you’re	absolutely	clear	on	the	message	you	want	to	send
because	it	will	appear	everywhere.	Marketing	and	design	are	almost	always	involved,	and	oftentimes	other	departments	will	also	play	a	part.	At	the	end	of	the	project,	you’ll	want	to	look	back	on	them	and	clearly	know	if	you’ve	met	your	objectives.Example:Goals	and	objectives:	Reach	500,000	potential	customers	via	paid	search	over	a	one-month
period	and	add	5,000	new	subscribers	to	our	email	list.Read:	Write	better	SMART	goals	with	these	tips	and	examplesAudienceOutlining	your	target	audience	will	help	better	tailor	your	creative	to	them.	Until	you	start	executing	on	the	work,	it	should	always	be	open	to	conversations	and	edits.Explore	workflows	for	creative	teamsWrite	your	best
creative	brief	yetYou’re	feeling	good,	right?	A	successful	design	balances	originality	and	visual	appeal	with	common	sense	and	effective	delivery	of	the	message.	They	can	plan	accordingly	and	let	you	know	of	any	conflicts.	Giving	them	as	much	information	as	you	can	will	make	you	and	your	creative	brief	stick	out	(in	a	good	way).	We	should	celebrate
the	target	audience	for	working	with	their	hands	and	make	them	feel	proud	of	their	creations.Assets	and	deliverablesSince	your	team’s	work	will	produce	some	sort	of	creative	asset	(or	many),	this	part	of	your	brief	should	describe	what	those	assets	and	deliverables	are.	Before	your	work	begins,	your	creative	brief	should	be	an	ever-evolving
document	that	may	change	as	the	creative	requirements	continue	to	be	scoped	or	tweaked.	For	example,	you’ll	want	to	include	any	applicable	style	guides,	tone	of	voice	recommendations,	relevant	internal	messaging	information,	and	any	brand	guidelines	the	agency	should	keep	in	mind	while	working.Be	open	to	changesCreative	work	moves	quickly,
and	some	project	leaders	make	the	mistake	of	thinking	their	creative	brief	has	to	be	rigid	in	order	to	support	fast-moving	teams.	If	you’re	working	solo,	schedule	a	specific	time	to	focus	on	writing	down	clever	ideas	and	doodling	what	moves	you.	You	should	be	skilled	in	Adobe	Creative	Suite	to	avoid	frustration	and	to	ensure	that	your	finished	product
looks	professional	and	usable	in	every	placement	your	marketing	plan	requires.Brainstorm	for	SuccessInspiration	can	come	from	anywhere.	It	should	have	a	voice	(a	personality)	and	a	tone	(a	mood	or	attitude).Example:Messaging	and	tone:	We	want	to	empower	our	audience	to	be	creators	and	use	Apollo	Enterprises’	new	product	as	part	of	their	most
valued	suite	of	tools.	Provide	a	short	description	of	the	creative	work	so	team	members	understand	why	they	are	a	part	of	it.	However,	by	the	time	the	work	starts,	your	creative	brief	should	be	a	clear	plan	and	have	specific	goals	that	your	design,	content,	and	creative	teams	can	refer	back	to	throughout	the	process,	making	sure	everyone	is	aligned
and	making	the	right	decisions.Read:	How	to	create	a	design	brief	in	7	stepsEssential	elements	of	a	great	creative	briefUnderstanding	what	a	creative	brief	is	and	why	you	need	one	is	important.	However,	knowing	what	to	actually	put	in	one	will	save	you	significant	time	and	reduce	back	and	forths	with	your	creative	team.	Try	your	best	to	define	what
that	person	looks	like	by	outlining	demographics	such	as	age,	gender,	income	level,	marital	status,	or	education	level.Also	note	what	your	audience	values,	along	with	their	interests,	wants,	and	needs.	When	you’re	ready	to	create	your	company	logo,	you	can	watch	online	tutorials	that	guide	you	through	the	steps	you’ll	need	to	follow.Know	Your
AudienceSince	the	main	objective	of	your	business	logo	is	to	build	your	brand,	it’s	important	to	understand	your	audience.	Giving	yourself	some	time	to	play	with	the	numbers	before	you	even	begin	the	work	will	keep	you	in	good	graces	with	your	boss!ExampleBudget:	The	overall	budget	is	$8,000	with	$5,000	going	to	ad	spend,	$1,500	to	design,	and
$1,500	to	copywriting.Read:	Budget	proposal	templates:	5	steps	to	secure	fundingTimelineEstablishing	a	timeline	for	your	work	early	on	will	keep	you	and	your	team	on	track.	Let	them	know	the	intention	of	the	creative	work.Example:Title:	Advertising	campaign	for	new	product	launchDescription:	As	we	prepare	to	launch	Apollo	Enterprises	newest
product,	we’ll	be	putting	together	a	series	of	advertisements	to	introduce	it	to	the	market.Goals	and	objectivesWhy	are	you	working	on	this?	Decide	on	a	start	date	and	end	date,	and	then	fill	in	as	many	important	dates	as	you	can	in	between.	Conducting	some	quick	research	ahead	of	time	will	help.	Get	clear	on	who	will	be	consuming	your	deliverable
(video,	ad,	etc.).	That’s	where	a	creative	brief	comes	in.	Check	out	this	stellar	example	and	pay	close	attention	to	the	details.	Think	of	your	message	as	a	person.	What	does	success	look	like	for	this	particular	body	of	work?	At	this	point	in	your	creative	brief,	you	want	to	define	the	specific	business	need	and	what	the	work	will	accomplish.	This	section
should	include	any	relevant	demographics.Messaging	and	tone:What	type	of	tone	are	you	trying	to	strike?	You	can	tell	that	the	project	manager	took	time	and	thought	to	develop	this	creative	brief,	and	help	their	team	work	together	smoothly.Creative	brief	templateGet	started	with	this	creative	brief	template	to	outline	your	campaign	goals,	creative
deliverables,	due	date,	marketing	strategy,	and	more.Title	and	description:A	clear	name	that	your	stakeholders	can	easily	identify,	and	a	short	summary	that	conveys	the	intention	of	your	creative	brief.Goals	and	objectives:Define	the	metrics	of	success	for	your	creative	brief.Audience:Who	are	you	targeting	in	your	campaign	and	what	are	their	values,
interests,	and	needs?	State	if	you’re	trying	to	reach	current	customers	or	potential	ones.	Start	the	UX/UI	design	process	on	the	right	foot	with	these	detailed	brief	templates	for	UX	research,	UI	design	and	app	design.Create	a	clear	brief	for	your	video,	motion	design	or	animation	project	to	provide	structure,	guidance	and	direction	for	vision	and
ideas.Set	the	direction	and	ensure	you	achieve	the	desired	look	and	feel	for	an	upcoming	photoshoot	or	design	project.A	strong	creative	brief	outlines	the	problem	to	solve	and	the	path	to	get	there.	Are	there	any	specific	details	to	how	the	budget	should	be	spent?Timeline:Date:	DescriptionDate:	DescriptionDate:	DescriptionDate:
DescriptionDistribution	process:Specify	how	you	will	reach	your	audience	once	your	assets	and	deliverables	are	ready.How	to	use	a	creative	brief	when	working	with	agenciesSometimes	internal	stakeholders	aren’t	the	only	people	you’ll	be	collaborating	with	on	creative	work.	After	you’ve	written	your	creative	brief,	manage	the	next	steps	in	your
creative	process	in	a	work	management	tool,	like	Asana.	In	reality	it’s	a	living	document.	An	effective	design	should	be	versatile	enough	to	apply	to	a	range	of	placements,	including	logo	labels,	signs,	website	banners	and	brochures.Create	Your	Company	LogoCritical	thinking,	methodical	planning	and	creativity	are	all	important	parts	of	the	creative
process	that	contribute	to	creating	a	logo	that	will	make	your	brand	stand	out	in	the	market.	Not	only	will	it	help	keep	you	organized—it	will	actually	help	you	run	the	show.Build	a	creative	brief	that	makes	your	life	(and	those	of	your	stakeholders)	easier	to	execute	your	creative	work	successfully.	And,	remember,	while	the	agency	is	a	partner	of
yours,	they	are	working	with	other	companies	as	well.	Provide	structure,	guidance	and	direction	across	all	parts	of	your	marketing	strategy	with	a	collection	of	briefs	tailored	for	social	media	campaigns,	website	design,	SEO,	press	release,	and	events.	As	you’re	writing	down	your	goals,	make	sure	they	are	measurable.	Read	up	on	trends	in	the	design
world	at	creative	sites	like	Dribble,	Logo	Gala	or	Deviant	Art.	Keep	in	mind	that	your	brief	may	contain	more	elements—and	you	can	certainly	add	them	as	they	relate	to	your	work—but	the	criteria	mentioned	below	should	be	part	of	nearly	every	creative	brief.Title	and	descriptionGoals	and	objectivesAudienceMessaging	and	toneAssets	and
deliverablesStakeholdersBudgetTimelineDistribution	processExplore	workflows	for	creative	teamsTitle	and	descriptionFirst,	give	your	creative	brief	a	title.	Knowing	the	important	deadlines	from	the	beginning	gives	all	stakeholders	an	idea	of	how	long	their	part	of	the	work	will	take.	Each	team	member	should	know	who	is	involved	and	what	they’re
responsible	for.	Or	just	start	sketching	ideas	from	your	brainstorming	session.Find	a	ProfessionalIf	you’re	short	on	time	and	think	you’d	like	to	buy	logos	instead,	try	a	local	or	online	professional.	It	gives	your	team	the	ingredients	to	do	their	most	creative	work	without	prescribing	the	solution.Read	our	step-by-step	guide	on	how	to	write	a	creative
brief	Just	like	any	other	task,	creative	work	deserves	a	clear	plan	and	measurable	goals	before	work	begins.	The	goal	is	to	get	all	stakeholders	aligned	with	creative	requirements,	establish	key	messaging,	manage	expectations,	and	make	it	easy	for	the	creative	team	to	execute	successfully.	All	the	hard	work	you	put	into	every	other	step	of	your
creative	process	culminates	with	an	effective	distribution	strategy.	Answering	as	many	questions	as	possible	about	what	your	audience	looks	like	will	help	you	and	your	team	along	the	way.Example:Audience:	Men,	30-65,	mid-high	income,	at	least	a	high	school	diploma.	They	are	there	to	help	and	getting	their	buy-in	will	make	every	part	of	the	overall
process	easier.	MORE	FROM	QUESTIONSANSWERED.NET	Create	a	strong	foundation	for	all	your	agency	projects	with	multiple	creative	briefs	to	help	you	with	market	research,	advertising,	digital	campaigns	and	media	planning.Communicate	the	direction	of	your	next	creative	project	with	a	collection	of	briefs	for	design,	brand	strategy,	illustration
and	logo	projects.	Companies	may	choose	to	hire	an	agency	to	help.	Developing	a	creative	brief	allows	you	to	take	a	proactive	approach	and	outline	requirements	while	planning	out	your	creative	work.	Create	your	own	business	logo	that’s	memorable,	enduring	and	appropriate	to	your	company’s	message	by	following	the	design	advice	below.Getting
StartedWhen	you’re	working	on	your	company	logo	creation,	it’s	essential	to	create	an	eye-catching	graphic	that’s	easy	to	understand	without	a	lot	of	thought.	Typography,	web	design	and	color	theory	are	all	important	factors	to	consider	when	developing	your	business	logo	design.	Are	you	asking	them	to	take	an	action?If	you	already	have	brand
guidelines	be	sure	to	include	them	in	your	creative	brief,	or	direct	stakeholders	on	where	to	find	them.
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